PCS A LA CARTE

A Local Access Cumulative Audience
Respondent Tabulation Engine

Introduction

PCS A LA CARTE is a basic tabulation tool designed for use with Nielsen’s Persons Cume Study. With
this program, you will be able to explore the thousands of schedules and limitless demographics available
with that study. The program tabulates directly from tuning and viewing records for individual households

and respondents, providing enormous flexibility and opportunities for analysis.

Installation and Requirements

PCS A LA CARTE requires Windows XP or greater.
The PCS A LA CARTE program consists of these files:

* ALACARTE.EXE
* ALACARTE.DLL

For each cume study that you intend to use, there is also a “DAT” file with information about that study.
You'll need this, also.

* For the 2006 Persons Cume Study: DP2006.DAT
* For the 2003 Persons Cume Study: DP2003.DAT
* For the 2001 Persons Cume Study: DP2001.DAT
* For the 1999 Persons Cume Study: DP1300.DAT

If you have licensed the local (spot) supplement to the Persons Cume Study, one additional file is needed:

» For the 2006 Persons Cume Study: MKT2006.DAT
» For the 2003 Persons Cume Study: MKT2003.DAT
» For the 2001 Persons Cume Study: MKT2001.DAT
» For the 1999 Persons Cume Study: MKT1300.DAT

All of these files must be placed together in the same folder. That can be any folder, on any drive or serve

The program requires data from the Persons Cume Study. The program can access this data directly from
the CDROM that is supplied by Nielsen. However, if your hard disk space permits, performance will be
markedly improved if you copy the data to your hard disk. In the first step in using the program, you will
tell the program the correct path to use to access the data.

Version Number

The version number of the program is shown on the Settings tab.
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What It Is

PCS A LA CARTE is intended to be a basic tool for researchers to use to explore the data of the Persons
Cume Study. With PCS A LA CARTE, you can define demographics using all information provided by
this respondent-level study, group specific small television schedules from the study, and tabulate these
demos and schedules against each other to produce reach and frequency estimates.

What It Is Not

PCS A LA CARTE isnotintended to be the only tool you'll want to use with the Persons Cume Study.

In particular, PCS A LA CARTE is focused on tabulating actual tuning and viewing data from the original
study, and does not extend into the areas of estimating and projection that are the specialties of programs
designed for media planners.

Using PCS A LA CARTE

PCS A LA CARTE uses a tabbed interface, in which each logical step in the use of the program is
embodied on a separate tab. These tabs are as follows:

Settings This is the first tab presented when you start the program. There is an edit box in
which you should provide the path to the cume study data.

Demos Use this tab to definelast of demographicthat you want to have included in a
tabulation. You will define each demo in order, check its count to make sure that
there is sufficient sample size, and then add the demo definition to your list of demos.

Sources This tab lists the broadcast networks, syndication, and the cable networks that are
covered by the study. If you have licensed the local supplement, this tab shows
additional source options. This tab will help you to narrow down the list of dayparts
and options that are included for the television sources that you wish to tabulate.

Scheds Here is where you will specify the schedule groups to be tabulated. Tools here allow
you to explore all of the schedules available in the study, and to combine them into
schedule groupfor analysis. As you define each schedule group, you will add it to
alist of schedule groupsyhich will be the basis for tabulation.

Markets If you have licensed use of the local supplement to the Persons Cume Study, and
after that supplement has been released, this tab is visible. On this tab, you will
have access to information to help you understand how television delivers on a local
market basis. First of all, each household and each respondent in the study is
identified by local DMA market. Second, a number of spot television schedules have
been tabulated by market, allowing analysis to include spot television components.
This tab enables analysis by market groups.

Results After you have added one or more demos to your list of demographics, and one or
more groups to your list of schedule groups, then this tab is where you will have
tabulations proceed and where you will be able to examine results. A list of
programs included in each schedule group is also generated. All results can be
exported to a text file.
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The heart of using PCS A LA CARTE is in defining two lists:

1) The list of demographics
2) The list of schedule groups

When you perform a tabulation on the Results éabrydemo is tabbed agairesteryschedule group.
For example, suppose you have sethupedemos andwo schedule groups, as follows:

Demos Schedule Groups
Women 21-44 A Counties Prime 147
Men 35-64 w/VCR and Pay Cable Cable 8p-11p College Bsktball 25

Households in Northeast, MHOH present

Then, when you tabulate on the Results tab, you will gengisateach and frequency result lines, for each
of the three demos times each of the two schedule groups.

For More Information

The booklet that was provided with your CDROM of the Persons Cume Study provides far more details
about the study itself, its design, its scope and how it was developed. The booklet also provides the
computation guidelines for the study, which are observed by PCA A LA CARTE. Finally, the booklet
contains detailed information about the sources, schedules, dayparts and codings used by the study, as we
as formal descriptions of the PCS data files.

Your Nielsen representation can help provide answers to any questions you may have about the PCS stuc
or the PCS A LA CARTE program.

PCS A LA CARTE 3 Copyright 2007, The Nielsen Company



The Settings Tab

When PCS A LA CARTE first opens, you will see a single menu in the upper-left corner of the window,
and several tabs. The tab is is first visible is the Settings tab. Although there really isn’t too much work
to be done on this tab, this is a very important step. Examine the edit box labelled, “Location of cume
study data”. This is where you will need to provide a path for reaching the cume study data. All of the
needed files are located in a directory called “Data” on the CD.

Location of cume study data:
C:MData

For example, if you will be using the study data directly from the CDROM provided by Nielsen, and if
your CDROM drive is identified by the drive letter “D:”, then the correct path would be “D:\Data”. (Of
course, do not include the quotes in the path.)

Performance will bdramatically improvedf you copy the cume data to a local hard disk. In that case, set
the path accordingly. For example, if your local hard disk is C:, you might create a folder named “PCS
2006” and then copy the “Data” folder from your CD into this new “PCS 2006" folder. In that case, your
path is “C:\PCS 2006\Data”. You can use the “Browse” button to simply navigate to the “Data” folder you
want to use.

2 PCS A La Carte - untitled
File  Help

Fettings l Demos ] Sources ] Scheds | Results ]

. _ PCS A LA CARTE
nielsen

teca s Persons Cume Study:
A Local Access Cumulative Audience

Respondent Tabulation Engine
Version 7.0

Location of cume study data:
|C:APCSA20064D ata

& Browse. . | [ Show Folder
Study: NATIONAL PCS NOY/DEC 2006
Copyright: COPYRIGHT 2007 THE NIELSEN COMPANY
Released: Version 1. 4/2/2006
Latest release known:  Wersion 1, 4/2/2006
Mational PCS included:  Yes
Local PCS included: No

Motes:
Dappart file: dp2006._dat

Current study: NATIONAL PCS NOY/DEC 2006

«f Check It

You can click the 1 button to make sure that the program can “see” the data after you revise
the path. The program will flag whether national data, local data or both are present at the location you
specified. The program also will automatically check the path when you leave the Settings tab.
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The Demos Tab

The work on this tab is to defindist of demographicto be used in a subsequent analysis. You will
define each demographic in turn, adding the finished definition to the list, which is shown in the lower right
panel.

PCS A La Carte - untitled

File Help
Sethings DBmDS] Sources ] Scheds Results l
Houzehalds § Gender Cable & ADS Prezence of Children Present in HH HH Size
" Households [ Pay Yes Mo [ MHCH anly LI
{+ Persons | Basic only [ I any =3 [ F HOHLOH only F 2
™ Males [ Broadcast onl [ [ any=6 [ Bath 3
s m
™ Females - [~ I any =12 4
Py [T Environmert [~ [ any =18 Cther Characteristics
ge es Mo I any2s ez hio
[v 2.5 [v 30-34 [ [ ver BOE e [~ I Dualincome
W ES v 353 [ ovD - i I HoH Pom
V911 v 4044 [ [ oes il 2l [ HOH 1 +vr college
V12414 ¥ 4549 ™ [ Distal cable SRR [ HOH Black
v 1517 v 30-54 [ [ DvE [ | HOH Hispanic
v 18-20 |« 5539 [ [ wired Cahle [~ T HHI $75k+ Non-Adutts
v 21.24 |V B0-54 [ T wired Cable wiPay [ I HHI$75K+ HOH PO
v 2529 |v g5+ T [ T HHI 75K+ 1 +yr college
2+ 1217 25+ [ = §30.000 -Tiles
2-11 18+ 25-54 [ %30-40,000 | _j
6-11 18-34 35+ [ $40-50,000
617 | 18-48| 50+ [ $50-60,000
[ $80-75.000 |(rone) =
Personal Language [ %75-100,000
[~ Spanonlty [ Engonly [ $100-125,000 Mt Count
[~ Spanmost [ Eng most [ $125000 +
[ Equally Tertitory Marme: |
[ Unknown [ Mortheast {? | @l
Houzehold Language |_ East Central 4
[~ Spanonly [ Engonl |t
[ SEan mu:ulfst B Eng mu:ulfst F gtﬁﬂeasét Demao | Cournt | Projection | Definition
oLthre
[~ Equally [~ Pacific
Courty Size
[ & courty
Clear Person Char [ B county
Clear HH Char | | | C&D county < »
Current study: MATIONAL PCS NOW/DEC 2006

Starting Fresh

To turn off any existing checkmarks (except ages), click on the “Clear Person Char" and the "Clear HH

Char" buttons:

Clear Perzon Chfil
Clear HH Char

PCS A LA CARTE
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Defining a Demo

The first step is to choose households or a gender for the demo definition.

Househalds § Gender
" Househaolds

f* Perzons

" Males

" Females

When Persons, Males or Females is chosen, a panel for specifying ages is revealed On the Age panel, m:
sure that checkmarks cover all ages you want included in your demo definition.

Are

W 2.5 v 30-34
v B-§ v 35-39
v 911 v 40-44
v 12-14 v 45-49
v 1517 v 50-54
v 15-20 |v 55-59
v 21-24 |v EO-64
v 25-29 |v 65+

24 1217 25+
2-11 18+ 25-54
B-11 18-34 35+
B-17 18-49 S0+

For your convenience, there are twelve buttons just below the age checkmarks: these will let you quickly
mark some of the most commonly-used demos.

When the Females button is chosen, panels for specifying working status and LOH status are revealed.

working— —LOH———

|_ notk |- Ve
[ full-time '
I_ part-time hla

In all, these separate panels are available to you:

» Households/Gender
* Age

* Working

*LOH

» Personal Language
* Household Language
» Cable and ADS

« TV Environment
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* Household Income

« Territory

e County Size

* Presence of Children

« Present in Household (M/F HOH, LOH)
* Household Size

* Other Characteristics

* N-Tiles

A simple pair of rules establishes how these boxes are used:

Checks within boxes are OR’'d

Separate boxes are AND’ed together

The first rule tells us that if there are multiple checks within a boxed-off panel, this will be treated as if we
say the word OR” between the choices. The second rule says that choices from different boxes say that we
wantboth characteristics, that is, “thiSND that”.

Here is an example that shows the use of these boxes and the rules that apply to them:

Houzehold Income
| = $30,000

| $30-40,000
F40-50,000
FS0-60,000
FE0-75,000
FrS-100,000
v F100-125,000
125000 +

rritory
Morthesst
East Central
West Central
Southesst
v Southwest
v Pacific

AT T 18 | <K T 11

In the “Household Income” box, the three checks say we want all respondents who fall into the $75-
100,000 group®R the $100-125,000 grou@R the $125,000+ group. In other words, we want
respondents with a household income of $75,000 or more. Similarly, the two checks in the “Territory” box
say that we want respondents who live in either the Soutl@rR$Racific territories. By having checks in

two different boxes, we are saying that we want respondents who meet the qualificabiotindbokes,

that is, those who meet the Income requirerdddD meet the Territory requirement.

Consider the following hypothetical respondents, and whether they would or would not be included in a
demo definition with the settings above:

Respondent HH Income Territory Included in demo?
1 $64,000 Northeast  NO (neither a chosen income or territory)
2 $78,000 Northeast NO (not in a chosen territory)
3 $34,000 Pacific NO (not in a chosen income level)
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N-Tiles

4 $89,000 Pacific YES (meets both criteria)
5 $77,000 Southwest YES (meets both criteria)
6 $98,000 Pacific YES (meets both criteria)

Two of the boxed panels have special behaviors. They are “Presence of Children” and “Other
Characteristics”. The rule within these boxes is:

Checks in different rows are AND’ed together

In these two boxes, the individual rows should be treated as logically separate choices, and choices in
different rows mean thdmoth conditions must be satisfied.

For example, in the following box the two checks, on separate rows, define a demo in which the househol
bothhas a toddler (2-%nd does not have a teen (12-17):

—FPresence of Children—

Tes Mo

B any <3
any <&
any <12
any < 18
any 2-5
any 6-11
any 3-14
any 12-17

HEEEEN

RN

In the following example, we are saying that we want respondents who live in a home with a VCR but
does not have a dual income. That is, “yes, it has a VBRD “no, it does not have dual income”.

—Other Characteristics

es ko
W VR
v [ual income
HOH FOr
HOH 1+yr collage
HOH Elack.

PCS A LA CARTE lets you construct n-tile definitions based on any target’s television viewing behavior.
As an example, you can define quintiles of Women 25+ according to their volume of viewership of
broadcast daytime.

N-tiles are constructed in this way using a new button on the “Scheds” tab. Once n-tiles are defined, they
can be employed in any future runs of the system, until you explicitly delete them. To use n-tiles, a new
n-tile selection box is provided on the “Demos” tab.
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Because this new feature is so important, a full discussion on construction and using n-tiles is provided lat
as an appendix to this document.
Counting Your Demo

After you have specified the definition for a demo, you must have it counted in order to determine in the
sample size permits further analysis. Do this by clicking the Count button:

i [counting)

Any tabulations using the Persons Cume Study require a minimum sample size of 60 households or
persons.

Reach/frequency analysis may require larger sample sizes to support smaller tabulated cumulative audience
(reach). Here are the minimum sample counts required, according to tabulated cumulative audience size:

Cumulative Audience Size Minimum In-Tab Sample

20.0% or less 145 households (persons)
20.1 to 50% 80 households (persons)
50.1 or greater 60 households (persons)

Adding a Demo to Your List of Demos

A vital step is to add the completed and counted demo to the list of demos to be tabulated. No analysis ce
be performed until this is done!

After you have had the demo counted, give it a name by typing into the name box. Then, click the “Add tc
Demo List” button.

521, 18816303

Matme: IM21 -44 County: A

+ Add to Demo List | jiERemmﬂe |

Dema I Court I Projection I Drefinition
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The List of Demos

The list of defined demos is shown in the lower right panel. You can delete an entry by selecting an entry
and clicking the “Remove” button.

W Count | 521, 18916303

Mame: I
{? o i & i T o 3 I ji EHemnve |
Detmi Praojection | Defintion

h21-44 County: &

<]

18816303 M21-44 County: A

r

ONLYthose demos that appear on this list will be included in tabulations.

Demo Info

The columns in the demo list tell a bit more about the demographics you've constructed. “Count” is the
number of respondents in the Nielsen panel upon which the demo is based. “Projection” is the size of the
universe projected based on this group. “Definition” is a shorthand description of how the demo was
defined. (Since you are free to type in a demo description however you like, this “definition” may be

different than the name you have given it.)

You can also see all of the demos and their definitions on the Results tab.

PCS A LA CARTE
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The Sources Tab

There arghousands and thousand§ schedules that can be examined and combined in the Persons Cume
Study. Quite simply, browsing such an extensive assortment is a chore, especially if your interest for a
particular analysis is confined to specific television networks and sources.

The Sources tab is provided to limit schedule construction to only those sources of interest to you. For
example, if you want to study audiences on a particular set of six cable networks, you can focus attention
on only those, without wading through schedules from other sources.

Here is a sample of the “Sources” tab, as shown for the 2003 study with its spot supplement:

PCS A La Carte - untitled =13

File Help
Scheds ] Markets] Fesults ] Debug ]

Settings ] Dermos

Broadcast Networks &1 | Mone Spot Al | Mone
v ABC v NBC On network, programs O synd and local programs
v CBS ¥ UPHN v ABC [v HBC v ABC |v HBC
W Fox v WB W CBS [ UPH [ CBS
v Paxzon v Fox v WB v Fox |v Independent
v PAX
Syndication |v Syndication

Cable Networks Al | Mone

v AZE Hetwork [ Disney [v History Channel [v TBS Superstation
v ABC Family v E! [ Headline News v Tech TV

W American Movie Classics v ESPH v Lifetime [ The Cartoon Het
[+ Animal Planet [v ESPN2 [v Lifetime Movie Hetw | The Health Hetwork
[+ BBC America [v ESPHews v MSHBC v TLC

v Black Entertainment TV  [v ESPH Classic v TV v THT

[ Bravo [v FOX Hews Channel [v Hational Geographic [ Toon Disney

W CHBC [ Food Hetwork W Hickelodeon ¥ Trawel Channel
[+ CHH ¥ Fuse ¥ Outdoor Channel W TV Guide Channel
W Comedy Central ¥ FX W Chwtdoor Life Hetwork [ TVLand

W Country Music TV [ Game Show Hetwork W Ooygen v Weather Channel
W Court TV [v Golf Channel W Sei-Fi W usa

W Discovery v Great American Country W Soapnet ¥ WH1

v Discovery Health [ Hallmark Channel ¥ Speed Channel W Women's Ent

W Discovery Times [ HGTW v Spike ¥ WGH Cable

Current study: NATLAOC PCS NOW/DEC 2003

The “Spot” panel (on the upper right) is only available after the “spot supplement” to a Persons Cume
Study has been released, and if you have licensed that additional data.

Also note that the specific networks listed vary from one year’'s Persons Cume Study to another.
For the broadcast, cable and spot sections, you can easily turn all sources on or off at onci_ &l |he
and Mone| puttons.

If all source checkboxes are checked, then all schedules from the PCS will be be available in the Scheds t:
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The Scheds Tab

The heart of the Persons Cume Study is a very large set of small schedules, which have been tabulated
against Nielsen tuning and viewing records. These schedules are indeed small, ranging from a few
household points in size to perhaps a couple of dozen points. The PCS study not only tabulates the
viewership to these schedules, but reports the results for individual households and persons. Thus, it is
possible to combine these small schedules by simply adding the results for each individual respondent.
That is what PCS A LA CARTE will do for you.

To conduct an analysis with PCS A LA CARTE, you will specify which small schedules are to be
combined into a schedule group. After you have defined one or more schedule groups, each schedule grou
will be tabulated for each demo you have defined.

The three main steps in defining schedule groups are shown below:

£ Chooss 251,

ﬁ;ﬁiﬁfﬁﬁﬁsm 5 MElschedes dE fo e

Yy FEISET REE N SEEC T RRE
AT sl s e s e
SCHETUE FUTUDS.,

PCS A La Ci rte - untitled

File Help
Settingsl Derps I Sources Scheds I Fiesuts

NielsenTV
Srcl Day D aypart Type Skew Comp yF‘ooll Schl Spotl HGHF‘l i’

[ Metwork =1l ABEC  Man-Sun:Frime General ¥aun, 1 1 1 5.342
(D] ABC  Mon-Sun:PrimeGeneralYougl. 1 2 1 5.969
- [] Prime ABC  Mon-Sun;Prime G eneral ' offg 1 1 1 E.E22
- [7] Genel ABC  MonSunFrimeGeners ilpg 1 2 1 5643
i C»200 ABC  Mon-SurPrime Genersl Plung 1 3 1 2.076
ABC  Mon-Sun:Prime.General v oung 1 4 1 4.715
Yotha.C: 200,75 200 ABC  Mon-Sun;Prime GeneralYoung 1 13 2 15475
Mid, €200 ABC  Mon-SunPrime GeneralYoung 1 E 2 18877 4|

Wi C 2000.T5 200
Older, C>200
Older

[] Foateal

- [ Men-hFL

L OnRL
- [] Kids - Specials

[] QuiaiGive fway
- [ Wresting

Pick One I Pick Until... I Select Al Dieselect &)1

Selection: 4 schedules, 5 spots, 33183 HH GRPs

Create Sched Groups | Programs I

Create groups for REF analysis
Enter a name far new sched group:

- L__| I\Ion;nm': S?olts - IF‘rime young 23 Add to List
. - [] Ak Racing | _>|_I iAdd Exclusive
Femave
3 dal ™ Cume max —ﬂ—l
L‘ ™ Allow doublespotting 6 Inio I
Collapze All
7 Get Scheds &_ Edit |
£ Define N-Tiles ¥ Combine |

. ST 5w o SCRESE Frodss,
[l [ s A dhasie ol Llalion s,
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The flow of work on the Scheds tab is shown in the illustration below. First, select the dayparts and
categories of interest. Then, click the “Get Scheds” button to extract the small schedules in the dayparts
you requested. Gather small schedules into groups, and add each group to the list shown at the lower righ
using the “Add to List” button:

PCS A La Carte - untitled o =1 S
File Help
Seltings I Demos I Saurces Scheds I Results | NlelsenTV
[Dap. Daypart, Type. Skew, Comy Gz | Day Daypart Type Skew Comp | Poal| Sch| Spat| HGRR] ﬂ
[ Mevwork =Wl ~BC Mon-SunFrimeGeneral Your.. 1 1 1 5342
-1 M°“'§”” ABC Mon-Sun:Prime GeneralYoun.. 1 2 1 5.969
-[] Prime ABC Mon-Sun;Prime; G eneral v oung 1 1 1 E.B22
<[] General ABC Mon-SunFrime Generaligaung 1 2 1 BE43
i Young, C>200 ABC i oung 1 3 1 2.076
oung ABC 1 4 1 4715
foung,C> 200.T> 200 ABC 1 5 7 15475
mf:- C»200 ABC Mon-SunPrime: 6 2 15877+
i
T 200,200 Deselect Al I
Olddg, C>200
Fi

ed Graups | F‘rngramsl

Create groups for BEF analysis
a name far new sched group:

time young 33 i Add to List
! Add Exclusive

j tHemove |
o Info |
! Edit |

'ﬂi'-_; [Cambite |

4]

Espandal | [ Ciqggmat
L‘ [~ AllNgdoublezpgfing

Callapse Al 7 Get Scheds
£ Defing M-Tiles...

Resizing The Schedules Tab

To see information on this tab more completely, you can rearrange the panels by dragging the splitter bars
as needed:

PCS A La Carte - untiled (O] %]
File  Help

Seftings | Demos | Sowces  Scheds | Fesults | NielsenTV

Day, Davpart, Type, Skew. Comy Sic | Day Daypart Type Skew Comp | Pool | Sch | Spet]  HGRP]
[] Metwark
[ Man-Sun
] Prime
% D General
- [ Yeung, C+200
- [ veung

E e 2012200 Pick One_| _Pick UntiL. SelectAl | _Desslectal |

E mI:C a0 200 Selection: 0 schedules, 0.0HH GRPs
- id, C> 200.7T>+

- [ Okder, 200
- O] Otder
. [ Footsal Create Sohed Grou oarams |
[ Men-HFL ate groups for F&F analsis
NFL Enter a name for new scid group

b Kids - Spevial: -
E e [Sohediouptians — \ ped o List
[ testing Add|Erclisive

.1 Nan-Prime Snarts

j tRemove I
W Greqrs |
Eagezinill I Allow doublespatting 6 inio

Collapze &ll &5 Get Scheds é i
&
£ Define N-Tiles ¥ Combine |

rearrange panes with these splitters
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Examining Dayparts and Categories
There are many lines of dayparts and categories that can be used, and these are shown in the panel on the
side of the Scheds tab. The line items are arranged in a tree-style hierarchical list. The operation of this |i
is exactly like that in the Windows Explorer; if you've used that, you'll feel comfortable here.

When you start, only the main groups are shown. Each of these is prececEdsynaol, which is used
to indicate that it has sub-items within it. Click on FAsymbol to expand the group.

After a group is expanded, the symbol chang& t€lick on the= to collapse the group back into a
single line.

Groupings have subgroups. For example, the large category “Network” is broken down into three
subgroups, Mon-Sun, Mon-Fri and Sat/Sun.

The example below shows what happens when you clicltbe the Network line:

Click onH to expand a group Click onH to collapse a group
Oy, Davpait, Typa, Skew, Camp———— (Dav. Cavpant, Tppe, Skew. Como——————————
B 7] Merch E- ] Metranh,
ki: [ Ssndicaian &[] Man-Eun
W ] Cadle ¢ Ee[] ManFri
- [] Spes, On fetsort Fraglame O[] Bavsun
- |:| Spet OnSind ard Lossl Programs B |:| Syndieaton
g ] Cale
B |:| Spck On Meiwark Programs
- [] Spot OnEund and Looal Prog ams

You can quickly expand all of the groups into a complete, extensive list wi Expand Al button.

You can collapse the whole hierarchy again with one click o Collapse Al I button.

Choosing Dayparts and Categories

Each line item also has a checkbox, which you will use to mark the items of interest to you. Just click on
the dayparts and categories from which you want to extract schedules. Even the items that have sub-items
have checkboxes. This is so you can mark a whole group with one click. For example, to extract all of
the schedules for Prime, you can just click on the Prime checkbox; this will cause all sub-items to be
checked as well:

L
- ] General [exel Sportzikidz)

- [#] Sparts
... [¥] Kids - Specials

Checkboxes will be shaded in grey if the daypart has no schedules for the sources you chose on the
“Sources” tab.
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Extracting Schedules

After you have marked dayparts and categories of interest, click the Get Scheds button:

i Get Scheds |

The system will then examine the data files, and will extract all schedules for the sources you marked on tt
“Sources” tab which also are in dayparts and categories you marked here on the “Scheds” tab.

Getting schedules...

Reviewing chozen dapparts

Information on Extracted Schedules

When all targeted schedules have been identified by the system, they will be listed in the panel on the upp
right, showing all of the schedules tabulated within the Persons Cume Study, within the source and daypal
categories you have specified. Here is an example:

Src | Day Daypart Type Skew Cormp | Pool | Sch | Spot| HGRP | -
ABC  M-F 10a-430p - “Wamen 1 1 2 2897 __
ABC M-F 10a-430p - wWormnen 1 2 2 8.294
ABC M-F 105-430p - Wornen 1 3 2 2607
ABC M-F 105-430p - wWormnen 1 4 2 4105
ABC M-F 10a-430p - wWormnen 1 a] 2 4 887
ABC M-F 105-430p - Wornen 1 E 2 .4
ABC M-F 105-430p - wWormnen 1 7 2 2126
ABC M-F 10a-430p - wWormnen 1 a 2 h.EB3Y
ABC M-F 105-430p - Wornen 1 d 2 4 608
SR M-F 10N2-43000 - Wiarnen 1 101 2 A RIS ;I
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Cume Max

The columns of this panel are:

Src The television source for this schedule
Day, Daypart, Type, Skew, Comphe daypart and category that includes this schedule
Pool The pool number. For more information on the

construction and use of schedule pools, see the information
in the booklet that is supplied with the CDROM.

Sch The schedule number within the pool.
Spot The number of spots in this particular schedule.
HGRP The household points produced by this particular schedule.

(National schedules only)

To illustrate, examine the example above: The system found eight schedules on ABC within the “Prime,
General, Young” category and pool #1. The first of the schedules consists of two spots, totalling 10.975
household points.

You can change the widths of the columns in this area by pointing to the lines that separate the column
headers, and then dragging them as desired.

Sometimes researchers will want to see what the total reach is when corablisaigdules in a category.
To make this kind of analysis simpler, there is a “Cume max” checkbox. To use, check tiefob®x
using the “Get Scheds” button.

[¥ Cume ma:

When schedules are extracted, individual schedules are not shown. Instead, there is one line for each set ¢
schedules, and the schedule number (“Sch”) is shown as zero. Here is an example of cume max schedule:
extracted using the “M-F 6a-10a” daypart:

Ere | Dy, Daypart, Type, Skew, Comp | Faol | Ech | Fpot | HHGRF |
ABC M-F Ga-10a - Mews 1 n 40 10793
CEE  M-F Ga-10a - Mews 1 0 40 64564
FOx  M-F Ga-10a - Mews 1 ] 20 154495
NEC  M-F Ga-10a - Mews 1 n 40 126.7..
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Doublespotting

N-Tiles

Spots have been allocated to different pools. By using only spots within pool #1 (which is the largest
pool) you guarantee that schedules will not contain any doublespotted programs (telecasts with two or mor
spots). To see spotsatl pools, check the “Allow doublespotting” box.

[v &llow doublespotting

After using the “Get Scheds” button, the schedule list will list all schedules from all pools, showing the
pool number in the pool column:

Erc | DOiay, Dappart, Type, Skew, Comp | Faol | Ech | Epak | HHGRF | :I
MEC  M-F Ga-10a - Mews 1 12 5 10475
MEC  M-F Ga-10a - Mews 2 1 2 Q.53
NEC  M-F Ga-10a - Mews 2 2 2 9.64
NEC  M-F Ga-10a - Mews 2 3 2 9715
MNEC  M-F Ga-10a - Mews 2 4 2 9573
NEC  M-F Ga-10a - Mews 2 5 2 10416
MEC  M-F Ga-10a - Mews 2 G 5 2535045
MEC  M-F Ga-10a - Mews 2 T 524N
NEC  M-F Ga-10a - Mews 3 1 2 9575 _I
NEC  M-F Ga-10a - Mews 3 2 2 9.555
MNEC  M-F Ga-10a - Mews 3 3 2 9132 ll

For more information on the construction and use of schedule pools, see the information in the booklet th:
is supplied with the CDROM.

This button on the Scheds tab permits you to define quintiles, quartiles, and other n-tiles for use in the
Demos tab. To provide full detail on this important topic, this is discussed in an appendix to this
document.

% Define M-Tiles...

Programs Used by Schedules

You can examine individual schedules to get a feeling for what programs they use. To do this, click on the
“Programs” tab just above the lower right panel. When the “Programs” tab is visible, the system will
show you what programs are usedifatividual small schedules.

Just click oroneof the small schedules, and the list of programs for it will be shown in the lower panel.

Each time that you add another schedule to the selection, the list of Programs will show the programs for

all schedules chosen so far. The programs from the single schedule most recently added are marked with ¢
asterisk (see below). This makes it easier to examine the programming in the schedule you just added to

determine if you wish to retain it in your selection or if you want to de-select it.
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Farzon  Mon-Sun:Prime;G@eneral0lder 1 13 4] 3737
Parzon  Mon-Sun:Prime:General0lder 1 14 4] 4189
FPaxzon  Mon-Sun:Prime;General:0lder 1 15 5 391 j

-

Fick One | Pick Uil | Select &l | Deselect Al |

Selection: 1 schedule, b spotz, 4189 HH GRP:

Create Sched Groups  Programs |

Browse programs in selected schedule
Frogram Mame | T elecast Date
*“TWICE IM & LIFETIME Ao s s e
*TOUCHED BY &AW AMGEL-WED - - A e e e
*TOUCHED BY AW AMGEL-THU el [EIE e
*DIAGHOSIS MURDER-TUE B R
*DIAGHOSIS MURDER-MON b e e e e

NOTE: If you licensed use of the local supplement to the Persons Cume Study, please note that program
names araot available for spot schedules.

Building Schedule Groups

The last step in preparing schedules for a tabulation is to gather these small schedules into healthier-sized
groups for analysis. Click on the “Create Sched Groups” tab just above the panel on the lower right.
When you select any schedule, some quick summary statistics are shown to you. In the example below,
with one schedule selected we see the summary of “1 schedule, 3 spots, 45 HH GRPs™:

75,453

MBC  Prime:General [excl Sportad...

5

[ERE o0

Prime;General [excl SportzdEi...

1
1
MEC PrimeGeneral [excl SpartzsKi... 1
1
1

7 3 a0.034
MBC  Prime:General [excl Sportas... a 3 B1.4EE
RPBT  PromeGeneral lewel Saocks K q 1 A2 279 hl
Pick Orne | Pick Urtil. | Select &l | Deselect Al |

1 gchedule, 3 gpaotz, 45 HH GRP:

NOTE: You may have to click on tlseurce naménto order to select a row.

To select more than one schedule, use normal Windows techniques: click once on a schedule to select it,
then Shift-Click on another schedule to add it to your selection and also add all schedules within the range.
Or, Control-Click to add specific additional schedules.
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In this example, two schedules have been selected. We see that the summary now reports that we have “
schedules, 6 spots, 96 HH GRPs™:

MBC F'rme General [e:-:n::l Spnrtsfﬁ .. 1 h5.459
g
MBI Prirs- I'“r-..:-r;.l [ewr| Cinnrh.-'k’n ) g - ll
Pick One | Pick Until... | Select Al | Deselect Al |

2 zchedules, & spotz, 96 HH GRPs

You can easily select or deselect all schedules by using the buttons shown above.

Add To List / Add Exclusive
The next step is very important.

Give a name to the collection of schedules, by typing into the box, as shown. Tdegithaithe “Add
to List” buttonor the “Add Exclusive” button:

Create Sched Groups | Programns

Create groupsz for R&F analpziz
Enter a name far new sched group:

¥ Add to List
* Add Esclusive

Frime General

When you choose “Add To List”, a group is formed from the schedules you chose in the upper panel. You
can continue to include tlameschedules into additional groups, if you so desire.

When you chose “Add Exclusive”, a group is again formed from the schedules you chose in the upper pane
but this time those schedules agenovedrom the upper panel. This makes it easy to create a number of
schedule groups with entirely distinct components.
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After you have defined a schedule group, it will be shown in the list in that lower panel:

Create Sched Groups I Programs I

Enter a name for new sched aroup:

7 o b Lt

Prime General 160

You can delete schedule groups from the list by selecting one or more, and then clicking the “Remove”
button.

A common practice would be to gather several such schedule groups at different point sizes. When a
sufficient number of schedule groups have been constructed in this way and then tabulated, it would be
possible to begin to make some observations about how accumulation expands as schedule sizes are
increased. This could be the foundation for a reach model, or for a client presentation on uses of the
medium.

NOTE: Only schedule groups that have been added to this list will be tabulated by the system!

Letting the System Choose For You

Although you can select small schedules yourself, this can be a long process when many schedules are tc
drawn and formed into groups. Also, there may be an unconscious bias in the way any person draws
schedules, for example perhaps favoring those at the start of the list, or near schedules that have already
been selected.

To simplify things, there is Fick One I button. Each time you click this, another schedule is
randomly chosen and added to your selection. By clicking it repeatedly, you can quickly build schedules of
different sizes.

Even quicker, there is Pick Until... I button, allowing you to set a GRP goal, e.g., add schedules

until you get approximately 100 household GRPs. You can then proceed to add or remove schedules to
refine the group or to come closer to the household GRP goal. Note, however, that only national schedul
have their household GRP values shown, and so the Pick Until button is only available with the national
schedules. For spot schedules, the “Pick Until” button is greyed out, so select schedules yourself, or use
the Pick One button.

PCS A LA CARTE 20 Copyright 2007, The Nielsen Company



Combining Schedule Groups

Once you have some schedule groups defined, you can combine them to create even larger groupings. Fc
example, you could combine a Prime schedule group of about 100 points with another schedule group of
about 150 points to produce a new schedule group roughly 250 points in size.

Two steps are necessary to combine schedule groups. First, select two or more schedule groups, and
secondly, give the new combination a name by typing into the box as shown. When this is done, the
“Combine” button will be enabled. Click it, and the new combination will be added to your list. This
example shows a prime group being combined with a daytime group:

Diay + Prime|

Frime 124
Oay 133

'ﬁg Combine |

After they are combined, the schedule group list has three items:

Frime 124
Oay 133
Day + Prime.

'ﬁqn' IEamibine

Editing (Revising) Schedule Groups

You can go back to revise a schedule group that you had created earlier: Go to "Scheds" screen, click on
schedule group, and click "Edit".

E dit

The individual component schedules that the schedule group contains are then shown in the upper-right
panel. This allow you to select fewer schedules, and define a new schedule group. If desired, the old
schedule group can then be removed.
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The Markets Tab

NOTE: The Markets tab enables analysis at the level of groups of specific markets. This ability requires
the presence of the local component of the Persons Cume Study. This is available after the supplement h
been released, and after you have licensed its use.

To understand how to apply the options on this tab, it is necessary first to understand how the study
schedules were constructed.

The printed booklet you received with the Persons Cume Study goes into great detail about the design anc
construction of the schedules tabulated. In the spot portion of the study (the local supplement), a large
number of schedules were constructed, each one of which has spots in several or many spot markets. Th
when you select a spot schedule as part of a schedule group for analysis, it is equivalent to analyzing how
weight falls in a number of markets.

Each household and respondent is internally coded to note its market. PCS A LA CARTE is able to use
this information to restrict tabulation only to certain markets.

There are two ways in which market information is used within tabulations by PCS A LA CARTE:

First, it is possible toountdelivery to households and respondents in selected markets gopréss

that delivery on a Total U.S. basis. For example, you could construct a schedule group of spot schedules
and then specify that only delivery to homes and persons in the Top 10 markets will “count” towards
national delivery.

Second, it is possible to use a set of markets to define a base for calculations. For example, you may wit
to look at a set of schedules and determine the reach it generates within the Top 25 markets, even if natio
schedules are included.

The two panels on the Markets tab facilitate these options, but we will need to describe them a bit more.

Choosing Markets

The first panel is “Markets for Spot Schedules”. It is here that you will specify the markets of interest.
When no market-specific choices have been made, the label shown is “All (100% US)”.

~Markets for Spot Schedules
Eztablizh baze for R&F calculations, or limit spot schedules to selected markets

Choose ... |

All (100% US)

Click on the “Choose..."” button to go to the market dialog. This dialog presents a list of the markets
included in the Persons Cume Study. There is one additional entry, “Other Markets”, to include the rest of
the U.S.
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You can click on the column headings to sort the list by that quality. For example, click on “Name” to put
the list in alphabetic order, or click on “Rank” or “TVHH” to sort by market size.

Choose Markets |

Click column heading to sort
Name | Rark| Code] TvHH | Special[ =
OTHER M&RKETS 7B 7B 22187020 Deselect Al |
Albany-Schenectady-Troy s} 16 B07000
Albuquerque-Santa Fe 49 72 BRBEED Toph Top 25
Atlanta 10 12 1774720
Austin Bl EG 472780 Top 10 Top 30
B altirnore 24 a 993200 Top15 Top 40
Birmingham [&nn, Tuzc] 33 34 BE7ED0 - Top 200 Top 50
Bozton [Manchester) g 4 2210880
Buffaln 44 3 B21480 Top 75
Charleston-Huntington k) g1 481410
Charlotte 28 11 880570
Chicago 3 26 3204710 _
Cincinnat 3z 10 820000 Selection:
Cleveland 15 B 1473020 All
Calurbusz, OH 34 13 7E7ER0 100% US
D allas-Ft. Wworth 7 33 208120
Dayton 56 56 506440
Derwer 18 42 1265230
Des Moines-bmes 70 an 387850
Detrait g 3 1855500
Flirt-5 aginaw-Bay City B4 A1 444720
Frezno-izalia Lt 74 11080
e E gy o | [ ]

You can select and deselect one or more entries in the usual way. You can also click one of several butto
on the right side to quickly select market groups. To remove all selections, thus return to a “total U.S.”
choice, just click “Deselect All".

Choosing Calculation Base
This panel lets you specify how the market list is to be applied.
When the choice is “Chosen markets”, then the collected list of markets you chose will be used as the bas
for all tabulations. When reach and frequency are computed, those values will be generated to mean the

reach and frequency within the chosen market area, even if national schedules are included.

When the choice is “Total U.S.” then all calculations are expressed on a national basis. However, the
delivery of spot schedules is only counted against respondents who are in the chosen markets.

—Base For RAF Calculations

¢ Chosen markets

Expresz REF within the univerze of marketz chogen. This applies to both Mational and
Spot components and schedules.

* Total US.

Expresz REF on a national bazis, even if you have selected marketz. Mational and
Spot zchedule REF's will be exprezzed in termz af their national reach. Combinations of
Mational and Spat schedules will alzo be expressed az national reach.
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Examples

This table summarizes the effects produced by the choices you make on this tab:

Markets Base for R&F Effect
Calculations

All (100% US) (this choice has no effect All results are expressed on a national, to
when markets have not bee| U.S. basis. Spot schedules count all
chosen) delivery tabulated by the cume study.

(selected markets)| Total U.S. All results are expressed on a national, to

U.S. basis. Spot schedules only count
delivery to households and respondents
within chosen markets.

(selected markets)| Chosen markets All results are expressed using the choser
markets as a base. Spot schedules are
counted for all delivery within this area.
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The Results Tab

Get Results!

Finally! After you have constructed a list of demos, and a list of schedule groups, you are ready to tabulate
the PCS data and generate reach and frequency results.

To tabulate and display all results, click on the large “Get Programs and Results” button. (You can speed
things up a bit if you only need R&F or programs; just click on one of the buttons for just those results.)

Get BEF Only Get Programs Only | ;.-ﬂ Get Programs and R ezults

While the system is working, a progress dialog is displayed. This can be a lengthy process, especially if
many schedules or very large schedules are being tabulated.

Worng..

Tabbing schedule results__

rime General 150

Sched 2 of 8

Reach and Frequency

When tabulations are completed, one line is produced for every combination of demo and schedule group.
12 demos and 6 schedule groups have been defined, then the “Results” tab will have 72 lines.

Each line gives the demo and schedule group names, followed by the number of spots in the schedule
group. The grid then shows the tabulated GRPs produced against the demo, and a complete frequency
distribution up to 20+.

Feach and Freq Plat Programs Demoz
Dema #Demo| Calc Baze Sched MSpatz|wid GRPs Freg| HReach 2+ I+
k2554 1659 Al w100 20 Wwid hh.a 1.7 J0 128 BY

The columns in this display can be re-sized for more convenient viewing. Simply point to the vertical line
that separates two headers, and drag it to re-size the width of a column. The columns shown are labelled :
follows:
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Column

Meaning

Demo The demo used in the tabulation

#Demo Respondent count for this demo used in this tabulation

Calc Base The base used for calculations

Sched The name you gave to the schedule group

NSpots Number of spots in national schedules

* LSpotsB Number of spots on national programs within spot schedules

* LSpotsSL Number of spots on syndicated and local programs within spot schedules

* LS,SL,#Mkt Number of markets used in syndicated and local programs within spot schedules
* LS Covg Percent of households that are in markets with one or more local spots

Witd Weighting for this line: “Wtd” (weighted) or “Unwtd” (unweighted)

GRPs Tabulated GRPs for this demo, this schedule, within calculation base

Freq Tabulated frequency for this demo, this schedule, within calculation base
Reach Tabulated reach for this demo, this schedule, within calculation base

2+ ... 20+ Tabulated frequency distribution for this demo, this schedule, within calculation

base

* These columns are only shown and used after the release of a spot markets supplement to the cume stu

Plot
PCS ALACARTE now can produce a simple scatterplot to illustrate the GRP-vs-Reach results of its
tabulations. After tabulations are completed, click on the “Plot” tab. The display will show a plot for one
of your demos:
Reach and Freg | Prograrms I Demos |
M25-54
| | | | | | | e 9

- oo bomoene e nee $oennes boeenedeoans boenees 2

Bl - - - - -- e ro----- e 1o----e ‘ L e

A5t ------ T il e riiaiaii T ik i e

40t ------ E—— S— S C[S— — E [—— T —

= S S o

20 Tt YT ST . P . FTTTTT T

el - - - - -- o TS Focmoe ECEEEE TSR SIS Foccces RIS

WDf------ T il e riiaia T ik i e

e - - - - -- E—— S— S C[S— — E [—— T —

- el CEEEEE ipaEEELEECEEE paEEEt CECEEE CEEEEE

e

0 : : : : - - - :

0 20 40 B0 B0 100 120 140 160
Copy | M25-54 =]
You can switch to another demo using the popup in the lower right corner. The “Copy” button lets you
copy the display to your clipboard, and from there you can Paste it into Word, PowerPoint, or another
program.
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If you selected “Both” from the weighting popup, then both weighted and unweighted results will be
shown. Weighted results are shown in a heavier color (think: dark=heavy=weighted) and unweighted result
are shown in a lighter color (think: light=not weighted).

This plot is intended merely as a quick convenience. If you want to prepare more elaborate graphics, or
look at reach levels other than 1+, you may wish to use the “Export” button to move all of the result data
to Excel or some other program. (See “Exporting Results,” below.)

Programs
The system also prepares a complete list of the programs and their specific days that are used in each
schedule group. This gives you a record of just what kinds of programs went into the tabulation.
Reach and Freq Frograms | Demos I
Source | D aypart/Frogram M ame | Telecazt Date | Fool# | Sch... |
Frograms in "Prime poung 33"
torn-5un Prime: General > oung, Cx 200
ABC WOMDERFULWORLD OF DISHEY | -eeere wmeers mmmeees oo 5 1 2
ton-5un: Prime: General Y oung
ARC MORM ] e e Ml e emeeen 1 1
ABC WHOSE LIME ANCWEY-B:30PM | e e | 1 4
ABC DREW CaREY SHOW SP-11/3 o D 1 B
ARC WORM e D — 1 B
All Total schedule ol s v il 5
For each program name, the “mini-calendar” shows all specific days that were used in the four-week study
period by the telecasts and spots used in the schedule group.
Demo List
For convenience. the Results tab also presents a complete list of the demos used in the analysis, includin
the definitions and sample counts.
Feach and Freq I Frograms Demos
Mame I Diefinition I Count I
Fay Houzeholds H Cable:Fau 1421
W o18-34#45-54 MNE F18-34.45-54 Term:MNE Fad
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Markets

If you have licensed use of the local supplement to the Persons Cume Study and if that data set is presen
there will be an additional tab, “Markets”

The “Markets” section of the Results gives a quick recap of the markets used in the analysis.

Reach and Freq Frograms I Dermos b ark etz
b arkets for spat schedules: 10 marketz [30% U5S)

M arket codes: 1234712263345 48

b ark.et rank.s: 123456785910

Calculation base: Chozen markets

Printing Results

For a permanent record of your analysis, click the Print button.

Frint...

Exporting Results
What you do with the results is limited by your imagination and research goals. Some people will want to
build graphic charts for presentation, others will compare these results with similar information from older

sources, and yet others may want to fit mathematical models.

To suit all of these needs in the most flexible way possible, all information on the “Results” tab can be
exported. Just click on the “Export” button and supply a filename.

E=port... |

Results will be written to a plain text file, with tabs between fields. This file can then be directly imported
into a spreadsheet program, a word processing program or other applications.
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Saving and Re-Opening Analyses

Your PCA A LA CARTE analyses can be saved and re-opened later. Just use the familiar File menu at th
upper left of the window.

Hew
Open
Save
Save fz...

Exit

Additional Suggestions and Tips

» The “hard” part of a tabulation is tallying each schedule group against the viewing data, and it is much
easier to extract the results for specific demos from these tabs. The computer has to do very little extra
effort to tab results for more demos. Consequently, you can add many demo definitions to you analyses
without slowing down tabulations very much.

* You may wish to define a list of demos you want to use frequently, and save this in a “template” file.
Then, to do a new analysis, simply make a copy of the template (or Open it and then do a Save As to cre:
a new file), and add the schedule groups that you wish.

* Instead of starting from scratch for each new analysis, you may prefer to Open an old analysis, remove tf
demos and schedule groups you no longer want and add the new ones.
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Appendix: N-Tiles

Who are the heaviest television viewers? Who are the lightest? And how can | reach them effectively?

PCS A LA CARTE is able to construct n-tiles of viewing for any television sources, any dayparts or group
of dayparts, and with any base demographic. You can break viewership into three groups (terciles), four
groups (quartiles), five groups (quintiles) and so on up to ten groups. If you wish, you can also gather
non-viewers into their own separate group. After you have defined an n-tile grouping, you can use this
definition to qualify new demographic definitions.

There are two parts to using n-tiles in PCS A LA CARTE:

1. First you must create an n-tile definition.
2. Next, you apply an existing n-tile definition as you construct a new demographic.

Constructing N-Tiles

Actually, the very first step is to give the task some thought. Who are you trying to break into groups,
and what should be the criteria for how we assign those groups?

A complete n-tile definition has these characteristics:
— The base demo, the group that is being tabulated and divided into groups.
— The sources and dayparts that should be included when adding up their viewing.
— How many groups that are to be divided into
— Whether or not there should be an extra group for those who were exposed to none of the
specified programming at all (non-viewers)

For example, we might wonder about the interaction of broadcast network viewing, and lifestyle-oriented
syndication programs, and the viewership of women. If we look at heavy and light viewers to daytime,
would they be reached differently by a schedule of syndicated lifestyle programs?

As a first step, we note that the group we want to consider is Women 18+, and we wish to divide them int
five groups according to their volume of viewership to broadcast network daytime programs.

Step 1: To start, go to the Demos tab, and define the base demo, just as you normally would. In our
example, we would click the “Demos” tab, and there we click “Females” and check the age boxes to include
age 18 and up.

Step 2: Go to the Sources tab, and choose sources that should be included. In our example, we would
make sure that the broadcast nets are checked.

Step 3: Got to the Scheds tab, and check all of the dayparts that should be included. To construct n-tiles
based on television viewing in all categories, you would click the “Network”, “Syndication” and “Cable”
boxes. If you want to create n-tiles based on specific dayparts, check only the ones you want.
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In our example, we want to base the new n-tiles on viewership to broadcast network daytime, so we will
check only the “M-F 10a-4:30p - Women” box:

—Day. Davpart, Type, Skew, Comp——
EI--E Mational

[-“_| [] metwark

« [] M-F Ba-10a - Mews

. [+#] MF 10a-420p - Women
- [] weekday - Kids
-« [] M-F Ep-720p - Mews
&[] Prime
&[] Late
i [] weekend
EEID Sports [Mon-Prime]
p- [ Sundication
g [] Cable

-] Spot

/|

Step 4: We are now ready to do the actual n-tile construction. On the bottom of the Scheds tab, there is
a button that says, “Define N-Tiles”:

% Define M-Tiles...
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Click this, and PCS A LA CARTE will present a dialog to set additional preferences for the new N-tile
definition:

Dayparts:  Mon-Fri:10a-430p -'Women
Sources: ABCCES MEC

Choose a demo to be the base for MN-iles: Divide inta how many groups?
Flo+ E ry

Include non-viewers as a
separate, additional graup?

T Yes 5o

Frowvide a description far this n-tile definition:

0 = e AR Y =2 |

Youw reed o sefect g fiase odemaf

Existing n-tile definition files:

o Permove |

Clone

Step 5: The top of this dialog shows the sources and dayparts that will be included in tabulating the new
n-tile definition. Make sure that this is what you have in mind. If it isn't, you can just click the “Done”

button.

Step 6: The middle box in this dialog shows all existing demo definitions. You will need to choose one
of these to be the basis for your n-tile definition. (This box lists all demos that are currently created and
shown on the Demos tab.) In our example, the only demo that has been created so far is Women 18+.

Choose a demo to be the base tor M-tiles:
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If we had created other demos, they would have been listed here also.

Step 7: Next, decide how many groups you want. For example, if you want quintiles, make sure the bo»
says, “5”".

Divide into how many groups?

5 FY

-

Step 8: Sometimes n-tiles are defined so that only viewers are included, and people (or homes) with no
viewing or tuning are lumped into a separate group. Specify if that is what you want:

Include non-wiewears as a
separate, additional group?

™ Yes t* Mo

Step 9: Provide a name for your new n-tile definition:

Frovide a description for this n-tile definition:

Women 18+, Broadcast Daytime |

Step 10: We are now ready to have all of the work done to create the new n-tile groupings. Click on the
“Construct N-Tiles” button. (The button will be greyed-out if you haven’t chosen a base demo or if you
haven’t supplied a description.)

Construct M-Tiles

This tabulation requires a great deal of work, so please be patient. A progress dialog will keep you
informed on how things are going. Itis normal to see a delay as each daypart line-item is tabulated. For
best performance, a faster computer is always helpful, but you will also see a large improvement if you ree
the PCS data from a local hard drive rather than the CD or a network server.

Step 11: When the tabulation is finished, the program will ask you for a file name for saving the new n-
tile definition. This makes your new n-tile grouping available to all future uses of the program.
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After your n-tile definition has been constructed and saved, it will appear in the list at the bottom of the
dialog:

Wwomen 18+, Broadcast Daytime

Defining Demos with N-Tiles
When n-tiles have been defined, you are ready to employ your new definition in defining new demos.

As you'll recall, in our example, we are interested in considering women 18+ who are in the heaviest and
lightest quintiles of viewing on network daytime, and seeing how they are reached by a schedule placed on
lifestyle-oriented syndicated programs.

We have already created our desired N-tiles, doing the following:

- we created a new document

- we defined our base target demo for the n-tiles, Women 18+

- we specified the daypart (“M-F 10a-4:30p - Women”) to be used in tabulating the volume of
viewership

- we constructed n-tiles and saved them

We are now ready to employ this n-tile definition.

Step 1: Start a new analysis, by choosing the “New” command from the “File” menu. You do not need
to save the existing document.

Step 2: Go back to the Demos tab. As our first demo, we want women 18+ who are in quintile 1 of
network daytime viewing. Click “Females”, check the age boxes to specify ages 18 and up. Next, we nee
to use the “N-Tiles” area of this tab:

-Tile

=

none o I
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Step 3: There are two pop-up boxes that are used for selecting n-tile definitions. The top box shows yot
all currently defined n-tiles. The first item is “none”, which is used to specify that you do not wish to
qualify your demo by n-tile. We want to chose the n-tile grouping that we have just created, “Women 18+,
Broadcast Daytime”:

Women 18+ Broadoast Davytime

Step 4: After an n-tile definition has been chosen, the lower pop-up box becomes available. As a default
it shows “none”, again meaning that you do not wish to qualify your demo by n-tile.

-Tiles
Women 18+, Broadcast Davtime j

none Tl

From this second pop-up, choose the n-tile group you desire. Note that there is an item for each n-tile
level. If your n-tile definition specified that there should be an additional group for non-viewers, then that
group is also listed. Following our example problem, we will choose to look at the heaviest viewing
quintile:

noane

viest)

W (lightest)

NOTE! Itis important to note that your choice of an n-tile grouping and specific n-tile group acts as a
qualifier, just like all of the other demo characteristics. The other checkboxes on the “Demos” tab are still
observed. If you want to define a demo of Women 18+ in Quintile 5, you must specify “Females”, and the
age group (all checkboxes from 18 on up), and also the n-tile definition. This makes it possible to do som
fairly exotic tabulations: for example, you could study viewing by women 25-49 who also are in Q5 of
total women in total broadcast.

Step 5: We now count the number of respondents in this demo definition.

Step 6: Type-in a name for this additional demo. For clarity, make this name meaningful, such as
“Women 18+ Q1/Day”.

Step 7: Click the “Add to Demo List” button to complete this demo definition.

¥ Add to Dema List |
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Step 8: We now define our next demo, “Women 18+ Q5/Day”. This will be Women 18+ who fall in the
lightestquintile on daytime television. To do this, do steps 3 through 7 again, but this time choose the
lightest quintile. (If you wanted to see all five quintiles, you would need to add five demos. Since the way
we defined the quintiles also defined a sixth group of daytime nonviewers, you might wish to add that as a
sixth demo as well.)

This illustration shows how the “Demos” tab would look at this point, with three demos (women 18+
overall, and then Q1 and Q5) defined:

PC5 A La Carte - untitled =] B3
File  Help
Settings Demos | Sources I Scheds I Results I Debug I
—Houszehalds § Gender —iCable & ADS 1 Presence of Children—— Present in HH H Size—
" Househalds [ Pay Yes o I~ MHOH anly 1
" Personz [ Basic only [T any=3 [~ F HOHLOH only 2
™ Males I~ Broadcast only I any =6 [ Both 3
% Females o m— [ any =12 i
“a AR IEraine I_ I_ any =18 —iCther Characteristics
ge | = $30.000 [T I any2s Y Mo
25 [ 30-34 __ $30-40,000 ™ I lany 611 YCR
B-8 W 35-39 - ggg:ggggg u any 9-14 Dual income
a-11 [ 40-44 BT ™ any12-417 HOH PO
12-14 v 45-49 - : HOH 1+yr college
1517 ¥ 50-54 75,000 + HOH Bllack
v 18-20 v 55-59
v 21-24 v G0-E4 Flerttory 1 —.Tile
w2529 v BS+ Mortheast
: Eaﬂs't g:ntral IWomen 18+, Broadcast Daviime j
2+ 1297 | 25+ WWest Central .
241 | 18¢ | 2554 ||| C Southeast |'v tightest) =
g1 | 1834 ase ||| |- Southeest
Pacific
B-A7 | 18-49| 50+ W Count | BSE. 23932563
—C_uunty Size
—Il\l'orking LoH—— [ L g CDUI_T\" hlame: I
nat [ ves — O ourty
I tultime || C&D county Bl )| Pl
r part-time Mo
Dema I Counit I Projection I Defintion
F18+ 3440 107070014 F15+
_Clear Person Chat F i BESS 21236719 F18+, Mile "Wiomen 16+, Br...
—Clear HH Char BBE 23032563 F16+, h-tile "Women 18+, Br..

The demos are now defined, and we can now move on to building schedules to be run against these demo
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Step 9: On the Scheds tab, construct schedules to be tabulated as usual. Choose the dayparts of intere:
and create schedule groupings. In our example, we now wish to see how a schedule of “lifestyle”
syndication programs performs against our demos. First, as usual, we specify the dayparts of interest:

Dray, Daypart, Type, Skew, Comp

&[] Syndication

. [] Court Shows, Fem,Older

i ] Ethnic

EEl [] Game Shows

[:_| Lifestyle
. [#] Business Mews, Adult, Dlder

Homes!Dom Arts, Fem,Older

Homes!Dom Arts, Adult,Older

. [#] Special Interest, Adult,Older

Special Interest, Adult

Special Interest, Youth

. [#] Sports, Adult,Older

Wildlife, Adult, Older

. wildlife, Adult

i ] Movies
|:| Mews & Entertainment Mags, Fem,Older

Step 10: Next, again as usual, we click “Get Scheds™:

i Get Scheds
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Step 11: We create a sample schedule. In this illustration, we have drawn schedules totalling 32 spots,
we gave this schedule group a name:

5r|:| Day Daypart Tepe Skew Comp | F'|:u:||| Schl Spnt| HGHP| :I

Synd Lifestyle:Homes/Dom Artz, Fe.. 1 3 1 0.837
Synd Lifestyle;Homes/Dom Arts, Fe.. 1 4 1 1295
Synd Lifestyle:Homes/Dom Artz, Fe... 1 ] P 1.7E9
Synd Lifestyle:Homes/Dom Artz, Fe... 1 B 2 244
Synd  Lifestyle:Homes/Dom Artz, Fe.. 1 7 2 2.5EE
Synd Lifestyle;Homes/Dom Arts, Fe.. 1 a 3 1.8493 ll
i | ikasbile-Harnae M Sk Ca 1 q R A A

Fick One |  Pick Until. | Select &l | Deselect Al |

Selection: 16 schedules, 32 spots, 26.33 HH GRPz

|
Create Sched Groups | Prograns I

Create groups for B&F analyzis
Enter a name for new zched group:;

Synd 32 =pots

¥ Add to List
+ Add Exclusive

@" Hemave |
o Info |
|
|

E dit

'5?% [Eambime

Then, click the “Add to List” button. The finished schedule group is shown in the lower box:

Create Sched Groups | Frograms

Create groups for R&F analyzis
Enter a name for new sched group:

i dale] )
{]? Add Epclivsme

Synd 32 zpotz

E dit

’ﬂ!{ [EammEiie
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Step 12: On the “Results” tab, tabulate all results by clicking “Get Programs and Results”. You can
now see how our syndication schedule performed on the demos, the women who are heavy viewers of
broadcast daytime, and those who are light viewers:

Settings I Demos | Saources I Scheds Results | Debug I
I'W'eighted 'I Get RE&F Only | Get Programs Elnl_l,ll ;.-ﬂ Get Programs and Results | Export... | Frint... |
Reach and Freg | Flot | Pogiams | Demos |
Derna #Demnl LCalz Baze |Sched | NSthletd | GHF‘sl Freql Heachl 2+| 3+| 4+|
F1g+ 3440/ All Synd 32 spats 32/ w'td 16.0 15 106 32 14 04
F18+, G1 Daytime g2 Al Synd 32 spots 32 'wid 299 16 18.2 7.1 a7 05
F18+, Q5 Daytime g2 Al Synd 32 zpots 32 Wwid hE 1.1 b2 0z o1 na

We have found that this “lifestyle” syndication schedule generated more than five times as many GRPs
within the heavy daytime segment as it did in the light daytime segment. The syndication schedule reache
18% of the women who were heavy broadcast daytime viewers, but only 5% of the light viewers. This
analysis has provided an initial clue in deciding whether syndication (using those “lifestyle” programs)
would work well in combination with a network daytime schedule, and suggests some other ways that the
researcher may wish to explore the data.
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